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PRWeb® has offered free online press release distribution services since August 1997. Snce then PRWeb® has
gradually made the transition to a fully integrated press release newswire service. We are the largest Newswire
catering to small and medium sized companies and organizations and one of the largest online pressrelease
NEeWsSWir es.

Our editors review thousands of press releases each week for distribution through the PRWeb® Newswire
services.

As innovators and the acknowledged leader in online press release distribution since 1997, PRWeb has provided
a simple, easy to use platform to ensure you get your message to the media and the masses. PRWeb has changed
the way businesses, marketing departments and public relations firms think about press releases. Once a tool
used exclusively for communicating with the media, PRWeb was the first company to develop a distribution
strategy around direct-to-consumer communication.

A partial list of industry innovations include:

* First free online press release distribution engine

* First in search engine optimized (SEO) press release formatting

* First in direct-to-consumer distribution of press release content

* Fully-integrated press content (press release and attachments) in a search-engine friendly format

* First free, search-engine optimized photowire

* First to provide RSS-enabled press releases for easy syndication

* Only pressrelease distribution engine to provide TrackBacks for social commentary from
blogs & websites

* First with news and search engine friendly embedded links

* Strategic partner ships with online partners who position your press release content at the forefront
of the markets you aim to penetrate

* Exclusive "Fair Commerce" contribution system provides worldwide distribution of your PR for a
fraction of the traditional costs

* Developed from the ground up as the most search engine optimized press release and content distribution
platformin the world

Take PRWeb® for a Test-Drive Today.

All pressrelease newswirestalk a good game - but we'dlike to prove to you how effective PRWeb® will beto
your online visibility goals. Whether you're a Fortune 500 firm or a single person startup, PRWeb will provide
you the platform, tools, instruction and personal support to start, build and manage your PR Campaign. Please
email or give us a call and one of our friendly editorswill help you get started. Whether you want to dominate
your market or just make a little noise, PRWeb is here to help you thrive in the marketplace, and with the media.lf
you are a public relations firm new to PRWeb, we have a special program for you. Please call Joe Beaulaurier
(360-312-0892 ext. 3617) to learn if you qualify for a risk-free introduction to the PRWeb platform.
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The Chinese Drywall Complaint Center Updates ItsInfo & Warns Homeowners
With Knauf Platerboard Tiajin About Deadline

The Chinese Drywall Complaint Center is updating its information on toxic Chinese drywall, in
the hopes of helping more US homeowners establish if they might have toxic Chinese drywall in
their homes. At the same time, the group is urging homeowners in Southeast Sates, Texas or
Virginia whose home, subdivision or condominium, is known to have Chinese drywall, to check to
see if the manufacturer is Knauf Plasterboard Tianjin. The group is saying, "identifying Knauf
Plasterboard Tianjin is critically important, because the federal judge in New Orleans has given
homeowner s until December 2nd to be identified, or they may end up out of luck." For more
information please contact the Chinese Drywall Complaint Center at 866-714-6466, or contact
the group via its web site at Http://ChineseDrywall ComplaintCenter.Com

(PRWEB) November 10, 2009 -- Americas Watchdog's Chinese Drywall Complaint Center is urging homeowners
in the US Southeast, or Virginia & Texas, to stand up and be counted if their home has a specific type of drywall
from China called Knauf Plasterboard Tianjin. The group is saying,"Initially we made alot of mistakes, not
understanding how complex the toxic Chinese drywall issue is, not understanding that high humidity, combined
with high heat is atrigger, that sets off the worst effects of thisimported building product, and we really did not
understand how big a disaster for the US thisreally is. Its worse than we ever thought." However, for some
homeowners, there may be alight at the end of the tunnel. The group says, "last week in New Orleans, afederal
judge made it possible for homeowners with a specific type of imported Chinese drywall called Knauf
Plasterboard Tianjin, to potentially catch a huge break, provided they can be identified by December 2nd 2009."
For more information please contact the Chinese Drywall Complaint Center at 866-714-6466, or contact the
group viaits web site at Http://ChineseDrywall ComplaintCenter.Com

The Chinese Drywall Complaint Center is saying,"For homeownersin Florida, Louisiana, Mississippi, Alabama,
Georgia, Southeast Texas, Virginia, Nevada, or other US States, you need to check to seeif your drywall says
Knauf Plasterboard Tianjin on the back, because of alooming federal court deadline of December 2nd 2009. If
you wait, or put this off, you could be up the creek, with respect to what could be a possible settlement, with this
specific manufacturer.” The group is saying, "We have met so many people, who even though they are sick, and
or, their home has gone through one AC coil after another, they would prefer not to know they have toxic Chinese
drywall, in their home." The Chinese Drywall Complaint Center says,"Even worse the US federal government is
no where to be found. Thisisthe worst mess we have ever seen, and we are trying everything we can think of to
get some help for these completely innocent homeowners." For more information please feel free to cal the
Chinese Drywall Complaint Center anytime at 866-714-6466, or contact the group viaits web site at
Http://ChineseDrywall ComplaintCenter.Com

Note: The known time lines of toxic Chinese drywall being imported to the US are from 2001-to early 2009. At
its peak toxic Chinese drywall was used by homebuilders, home remodeling contractors, and or storm/disaster
relief contractors from 2004-2006 throughout the US. Because of its proximity to China, the Chinese Drywall
Complaint Center is saying,"We fear much more Chinese drywall may be on the US West Coast, or the western
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half of the US, than in the Southeast. The problem with the US West Coast/West, without the high threshol ds of
humidity, its much harder for a homeowner to know if they have a problem.” According to the Associated Press,
"The homebuilder Lennar is suing Knauf Plasterboard Tianjin over building defects related to this product,” and
W(CI has admitted to using this product in their securities filings.

One question the Chinese Drywall Complaint Center gets asked frequently is what are the symptoms, or
indicators of toxic Chinese drywall in ahome? The group says, "In Florida, the US Southeast, Virginia, or other
states known to have toxic Chinese drywall, the four biggest symptoms/indicators of toxic Chinese drywall we
hear are, air conditioning coil failures, failed electrical appliances/flickering lights, black copper, combined with
health side effects that include non stop upper respiratory problems, to severe headaches, to nose bleeds, to all
sorts of strange rashes.” But what about that sulphur smell? The group says,” Some homes have the sulphur smell,
some do not. We do not think that the smell of sulphur is necessarily the best indicator for toxic Chinese drywall.
We think afar better indicator for homes, at least in Florida, Louisiana, Alabama, Georgia, Southeast Texas,
Mississippi, Virginia, or other humid, warm states are air conditioning coil failures, electrical problems, combined
with al, or some of the homeowner's family are sick.” For more information, homeowners can contact the
Chinese Drywall Complaint Center anytime at 866-714-6466, or contact the group viaits web site at
Http://ChineseDrywall ComplaintCenter.Com

The group is saying, "We are convinced when it is all said and done, toxic Chinese drywall will be found in all
50 states. We are also convinced, if our toxic Chinese drywall investigation were a baseball game, after ten
months, we would still be in the beginning of the first inning. Thereis till that much we do not know, including,
what are the long term health side effects to being exposed to Chinese drywall?' The Chinese Drywall Complaint
Center is saying,"One thing we know for sure; if you know you have toxic Chinese drywall in your home, and its
called Knauf Plasterboard Tianjin, you need to get identified, before December 2nd 2009." For more information
please contact the Chinese Drywall Complaint Center at 866-714-6466, or contact the group viaits web site at
Http://ChineseDrywall ComplaintCenter.Com

The Chinese Drywall Complaint Center isnot alaw firm. If aconsumer wants alegal assessment of Federal
Judge Fallon's ruling on Knauf Plasterboard Tiengen, they can contact the law firm Parker Waichman Alonso
LLP at 1-800-529-4636, or at 239-390-1000.

I
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Contact Information

M THOMASMARTIN

Americas Watchdog

Http://ChineseDrywall ComplaintCenter.Com
866-714-6466

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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USAA Integrates TrueCar Price Reportsto Enhance Online Car Buying Service

Financial services provider USAA has added a new car pricing report from leading car pricing
website TrueCar.comto USAA’s online car buying service, giving shoppers direct access to see
the full range of prices others are paying for new carsin their areawhen datais available.

San Antonio, Texas (Vocus) November 10, 2009 -- Financial services provider USAA has added a new car
pricing report from leading car pricing website TrueCar.com to USAA’ s online car buying service, giving
shoppers direct access to see the full range of prices others are paying for new carsin their areawhen datais
available. Theresult isthat buyers will be able to see all of their pricing options at a glance to help them get the
best possible deal on a new car.

“At USAA, we' re committed to demystifying the car-buying process to make it easier for members to purchase a
car. We believe providing objective information, like that offered by TrueCar, is essential to achieving that goal,”
said David Bohne, president of USAA Federal Savings Bank. “By adding TrueCar’s market-specific price
comparative data to our site, we are giving our members all the tools they need to get a great deal on their dream

The TrueCar Price Report provides real-time data by processing thousands of car sales transactions each day.
Thisdatais displayed in clear, easy-to-read graphs, which provide the full range of prices paid by other people for
the exact same vehiclein agiven market area. In addition, the report calculates the dealer cost structure of a
vehicle — TrueCost — providing another tool to empower car buyers to shop with confidence.

For example, amember in Los Angeles, Calif. may see a sticker price of $21,615 for a 2009 Honda Accord
Sedan 4 Dr. 14 Man LX. Then, the USAA online car buying service's TrueCar Price Report shows that the same
vehicle costs an average of $19,484, while the USAA member priceis $17,885.

“Knowing whether or not you are getting agreat deal is at the core of car buyer frustration,” says Scott Painter,
TrueCar Chief Executive Officer. “Providing price confidence by knowing what others paid plus cost structure
and all available incentives gives buyers peace of mind.”

USAA’sonline car buying service also enables customersto “build” their dream car, get a no haggle price from a
local dealer, insure the vehicle*, secure aloan, and then walk in to pick up the car with money in hand. USAA
provides additional value for its car-buying members with special offers from major carmakers such as GM and
Mercedes, and through its relationship with Zag, the company that powers USAA’s online car buying service.

More than 225,000 USAA members use USAA’s online car buying service each month. Since itslaunch in 2007,
more than 55,000 new and used cars and trucks have been purchased through the program, with atotal savings of
more than $96 million off of MSRP for new cars.

About USAA
USAA, adiversified financial services group of companies, is among the leading providers of financial planning,
insurance, investments, and banking products to members of the U.S. military and their families. For the past
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three years, BusinessWeek magazine ranked USAA among the top two "Customer Service Champs,” highlighting
the association’s legendary commitment of providing highly competitive financial products for 7.3 million
members. For more information about USAA, or to learn more about membership, visit usaa.com.

USAA means United Services Automobile Association and its insurance, banking and investment and other
companies. Banks Member FDIC.

* Auto insurance provided by United Services Automobile Association, USAA Casualty Insurance Company,
USAA Genera Indemnity Company, Garrison Property and Casualty Insurance Company or USAA Texas
County Mutual Insurance Company.

Contact:

Natasha Collins

(214) 665-1327

Follow USAA on Twitter @usaa_news

HHEH
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Contact Information
Natasha Collins
USAA
http://www.usaa.com
214-665-1327

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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| LostMyJob.com Launches Specialized " Career Doctor” Help Section

Personalized job transition help is available from industry expert, Robert Shindell and his team
of professionals online at | LostMyJob.com

Minneapolis, MN (PRWEB) November 10, 2009 -- L ostMyJob.com announced today the launch of the "Career
Doctor" section providing personalized information and answers to users questions for those in Job Transition.

The Career Doctor section of the L ostMyJob.com website answers common questions people have about areas
of job search, resume writing, networking and follow up. Further, users can submit specific questions by email or
online video to have the Career Doctor personally answer their questions. The Career Doctor updates his online
video feature weekly to address new information and incorporate answers to user's questions.

ILostMyJob.com's Career Doctor is Robert Shindell, MA, PhD (ABD). Robert spent the last 12 years developing
and leading college career centers to meet the needs of students and alumni at Texas Tech University's Rawls
College of Business, Midwestern State University and the University of Toledo's College of Engineering, prior to
joining the team at ILostMyJob.com. He has also been working with people at al levels of job transition process
as a career coach and community speaker.

"We are excited to add this personalized support to our website to address our users unique questions” said
Chris Anderson, Marketing Director for ILostMyJob.com "Robert brings an amazing amount of knowledge and
experience to help people find their way in the job transition process.”

The Career Doctor section complements the subject matter content already on ILostMyJob.com by providing
specific answers to questions and direct links to existing content to help people survive and thrive while they
navigate their job transition.

About |LostMyJob.com

ILostMyJob.com a transition focused website that helps people who have lost their jobs and are seeking
information, ideas and inspiration to find their next employment situation. Launched in 2009 the growing web
property boasts a robust content delivery system that integrates written word with powerful video content.

I
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Contact Information
Chris Anderson
ILostMyJob.Com
http://www.ilostmyjob.com
(612) 327-8109

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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ICBA Expresses Serious Concerns with Single Regulator and CFPA Provisions
in Senate Financial Reform Package

The Independent Community Bankers of America (ICBA) today issued this statement following
the release of draft financial reform legislation by Senate Banking Committee Chairman Chris
Dodd (D-Conn.).

Washington, D.C. (Vocus) November 10, 2009 -- The Independent Community Bankers of America (ICBA)
today issued this statement following the release of draft financial reform legislation by Senate Banking
Committee Chairman Chris Dodd (D-Conn.).

“While ICBA strongly supports meaningful financial regulatory reform and Chairman Dodd’ s effortsto reinin
the systemically dangerous too-big-to-fail banks and unregulated shadow financial institutions that were the root
cause of this economic crisis, the association has very serious concerns with Chairman Dodd’ s single bank
regulator and Consumer Financial Protection Agency (CFPA) as currently proposed.

“ICBA adamantly opposes a single federal banking regulator. The concept is a deeply flawed approach that
would disadvantage our nation’s more than 8,000 community banks, which have always put their customers and
communitiesfirst, and would ultimately lead to less choice for consumers through aless diverse and robust
banking system. Instead, we must recognize the diversity of our cultural heritage and financial system whichis
reflected in our current system of regulation. While our current system can be improved, it brings a unique
balance and perspective through multiple agencies that reflects not only the rich and diverse fabric of our
economy, but also the diversity in size and complexity of our financial institutions.

“ICBA is also deeply dissatisfied with the CFPA provisionsin the bill. ICBA feels strongly that examination and
enforcement authority should be retained by the bank regulatory agencies so that community banks, which have
always treated their customers fairly and honestly, are not unduly burdened for the sins of unregulated entities and
out-of-control Wall Street firms.

“ICBA is pleased, however, that the bill supports the provisions that make funding for the FDIC Deposit
Insurance Fund more risk-based and equitable. Thisis astep in the right direction for solving too-big-to-fail.

“ICBA looks forward to working with Chairman Dodd and the Senate Banking Committee as this proposal
moves forward to ensure any final legislation preserves the dual banking system and does not cause any undue
burden on community banks.”

About ICBA

The Independent Community Bankers of America, the nation’s voice for community banks, represents nearly
5,000 community banks of all sizes and charter types throughout the United States and is dedicated exclusively to
representing the interests of the community banking industry and the communities and customers we serve. For
more information, visit www.icba.org.
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Media Contacts:
Aleis Stokes
202-821-4457

Karen Tyson
202-821-4454

HHEH
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Contact Information

Aleis Stokes

Independent Community Bankers of America
http://www.icba.org

202-821-4457

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Local Hiring Made Easy with Launch of LocalWork.ca

The new LocalWork.ca makes it easy for employersto post local jobs and hire the best local
talent. The simple and effective recruitment website gives employers the ability to effectively
reach qualified job seekersin large and small communities across Ontario. Job Seekers enjoy
free access to LocalWork.ca's comprehensive database of local jobs and benefit from career and
resume advice through a network of professionalswriters.

Toronto, ON (PRWEB) November 9, 2009 -- Connecting employers with job-seekersin their own community is
easy and effective with the recruitment experts at LocalWork.ca.

Working close to home boosts work-life balance, the environment and the local economy.

The newly launched LocalWork.ca draws on the time-tested recruitment knowledge of Metroland Media Group
Ltd.'s network of more than 100 local community newspapers and websites to be the premier source for linking
local employers with the talent they need.

With LocaWork.ca, job seekers enjoy free access to a comprehensive database of available work close to where
they live. The easy-to-use site features jobs in fields including administration, retail, customer service, hospitality,
healthcare, skilled trades, technical, construction and general labour.

Job alerts ensure local candidates catch all postingsin their customized career aert selections, and when they find
the right one, they can apply directly through the site.

Need inspiration? Career advice from effective resume writing to legal issuesin the workplace is available
through smart, professional articles drawn from Metroland's trusted print publications.

Employers pay asmall flat rate to post ajob, or if they need to post alarge volume of jobs, LocaWork.cawill
design a custom posting package to fit their needs. Postings on LocalWork.ca instantly access Metroland's deep
reach in large local markets from Toronto to Hamilton through to smaller communities such as Aurora. All
communitiesin Ontario are covered.

"Many of the larger pay-for-post national sites have good content in larger metropolitan areas but they fall short
in cities like Newmarket or Oshawa," said Peter Mattei, director of online employment classifieds, Metroland
Media Group Ltd. "Free sites can do a better job, but the quality of content can be a concern. We feel we've hit
the mark with LocalWork.ca, by offering recruitment advertisers and job seekers a simple and effective online
recruitment experience and feedback from our users confirms this."

LocalWork.ca helps employers manage applicants directly on the site, provides candidate short-listing tools, such
as pre-screening questionnaires, and delivers the opportunity for an Employment Branding Profile with video

display.
Employers can be as creative as they want in their postings, and if they have questions, our experts are there to
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help.

"LocalWork.cais anatural extension of our print recruitment business. We offer great customer service at the
local level that is unmatched in the industry,” said Mattei. "People trust us, and we deliver, that's why we're so
successful."

For further information contact:

Peter Mattei

Director of Online Employment Classifieds
LocalWork.ca

905-525-2465 ext.2229

pmattei (at)metrol and(dot)com

About Metroland Media Group Ltd.

With more than 100 trusted community and daily newspapers and innovative websites including Wheels.ca,
Gottarent.com, lifenews.ca and flyerland.ca,

Metroland Media Group Ltd. is dedicated to delivering relevant ways to help people

connect with what matters most in their lives. www.metroland.com

i
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Contact Information

Peter Mattel

Metroland Media Group Ltd.
http://www.localwork.ca
905-525-2465

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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AdvisorWorld.com Offers Free Customized Annuity Rates Comparison Report
to Investors

Advisor World has announced that their company is now offering Free Customized Annuity Rates
Comparison Reportsto investors interested in adding annuities to their financial portfolio

(PRWEB) November 10, 2009 -- The management at www.AdvisorWorld.com is celebrating their expansion into
the US Financial Market with a Free Customized Annuity Rates Comparison Report to savvy investors who are
interested in adding annuity investments to their financia portfolio.

AdvisorWorld offers areferral service for individuals seeking experienced and accredited financial advisors.
Galen Weston, CEO and Founder states " AdvisorWorld isyour hub for financial information, articles, and
reports particularly for Annuity Rates, Life Insurance and Financial advisors. Finding afinancial advisor that you
can trust is a process and we help you along with full profiles and ratings, free of charge.”

The company recognizes that it is now more important than ever that consumers are educating themselves on
how to invest their retirement funds as carefully as possible. Therefore, the team at AdvisorWorld has created a
customized Annuity Rates Comparison Report. Annuities are a unique investment in that they perform as an
investment as well aslife insurance. The funds are spread amongst several subaccounts such as government
bonds, money market funds, corporate bonds, and U.S stocks to provide the ultimate diversification of
investments and tax deferment.

What makes the company's service so effective is their comprehensive database featuring thousands of
independent financial advisors, lawyers, accountants and insurance agents from across the country, as well as
financial information from hundreds of professionals that provides unbiased information particularly on annuity
rates and life insurance. Agent referrals are primarily ranked based on the feedback that users provide, therefore
the company remains independent and impartial. To further ensure that clients are matched with the best possible
agent, full professional profiles of every financial advisor are offered that users may examine to check the
background and level of experience of their matches.

To learn more, visit www.AdvisorWorld.com.

About AdvisorWorld:

AdvisorWorld.com was founded by Galen Weston in 2003. He saw a need to provide an independent online
resource center where individuals could find trustworthy financial information. Since it was founded the firm has
grown from asingle individual operation to afull staff of former business professionals and financial advisors
who understand the goals of consumers and the needs of the financial industry. On their site they offer awide
range of information on annuities, life insurance and other investments and a comprehensive database of the top
ranking financial advisorsin the country with afull background profile for each.
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Contact Information
Galen Weston
AdvisorWorld.com Inc
http://www.AdvisorWorld.com
416 907-3868

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

News | mage
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L earn to Manage Money and Still Be Happy - AsEasy asABC

Many Americans are feeling the financial pressure to stay out of debt and live within their means.
Perhaps they think that if they learn to manage their money wisely, they won't be able to have fun
in life. Think again! Spoend Joyfully!, a new release by author James W. Sone, will completely
change the way Americans think about money.

(PRWEB) November 10, 2009 -- Spend Joyfully! is released by author James W. Stone.

Spend Joyfully! is an easy-to-read book that breaks down the process of money management into three major
lessons: learning how to manage money, learning to take control of how money is spent, and learning to live
happily in aworld dominated by advertising and instant gratification. The fact is Spend Joyfully! could not have
come out at a better time. Currently Americaisin the midst of agloba economic crisis and most people are
looking for a new way to spend and save money. According to Stone, the essential ABC’ s of spending wisely and
enjoying life come down to: “Attitude,” “Budget” and “Cash flow.” Stone uses stories and clear examples from
his own experience to illustrate his points.

James W. Stone was raised by parents who grew up during the Great Depression He was taught to make the most
of what he had —frugally making do. However those life lessons dlipped through his fingers when he struck out
on his own and discovered the world of credit cards and instant gratification. Luckily he was able to work hisway
out of debt and back into responsible financial living. His structured approach to getting out of debt provided the
basis for Spend Joyfully! Thisbook isamust have for you if you want to live within your means and keep a smile
on your face!

The author's web site is http://www.jameswstone.com

A free excerpt from the book can be viewed or downloaded at
http://www.scribd.com/doc/22125775/Spendy-Joyfully-by-James-W-Stone-Free-Excerpt

For further information contact: Ray Robinson at 317-228-3656, viaemail at RayR(at)DogEarPublishing(dot)net,
or through the website at: www.dogearpublishing.net

Spend Joyfully!

James W. Stone

Dog Ear Publishing

ISBN: 978-160844-084-9, 212 pages

Available at Ingram, Baker& Taylor, Amazon.com, Barnes& Naoble, Borders and fine bookstores everywhere
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Contact Information

RAY ROBINSON

Dog Ear Publishing
http://www.dogearpublishing.net
3172283656

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Unbiased Ratings, Inc. Releases Yield Cash Machine I nvestment Program

New investment program is designed to produce a dividend yield of 7% to 15% or produce a
profit of 25% to 40% in a few short weeks. But, the most unique part of thisinvestment program
isits ability to recover the original investment principal.

Kalispell, MT (PRWEB) November 10, 2009 -- Unbiased Ratings, Inc. will release the much awaited Yield Cash
Machine Investment Program. This investment program is designed to produce a dividend yield of 7% to 15% or
produce a profit of 25% to 40% in afew short weeks. But, the most unique part of thisinvestment programisits
ability to recover the original investment principal.

For those conservative investors who need to significantly increase portfolio income, yet want the guarantee they
will recover their original investment principal—then thisis the program for you. And for those who are just
concerned with short term trading profits, this program offers the investor large profit potential, yet guarantee
recovery of the original investment principal.

The investment program offers a 14-day free look of the investment program with an additional 30 day, 100%
money back guarantee by ssimply clicking the following link: http://www.yiel dcashmachine.com.

If you have any questions, be sure to call customer support at: 1-877-220-9753.
Specia Note: Be sure to read the disclosure on the main webpage.

Contact Information:

Corporate Officer: J. Bagwell

Company Name: Unbiased Ratings, Inc.

Web Address: http://www.yieldcashmachine.com
Phone Number: 1-877-220-9753
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Contact Information

J. Bagwsll

Unbiased Ratings, Inc.
http://www.yiel dcashmachine.com
1-877-220-9753

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Chinese Drywall Complaint Center _%gys it's Critical All Homeowners with
Knauf Plasterboard Tianjin be Identified Before the 12-2-09 Deadline

The Chinese Drywall Complaint Center says,"it's absolutely critical that homeowners who have a
specific type of drywall, called Knauf Plasterboard Tianjin, in their new homes, built since 2004,
get identified because of a US Federal Court ruling last week." The group is saying, "because of
this court ruling, it is critically important that we get the word out, to any US homeowner, who
may have a specific type of Chinese Drywall in their home, known as Knauf Plasterboard
Tianjin." Thereisa catch. The Chinese Drywall Complaint Center is saying,"the catch is, all
homeowners with Knauf Plasterboard Tianjin drywall in Florida, Louisiana, Mississippi,
Alabama, Texas, Virginia, Georgia, the Carolina's, Nevada, or any other state have to be
identified before December 2nd 2009, or the homeowner may be up the creek." For more
information homeowners who live in a home with Knauf Plasterboard Tianjin (Drywall) should
call the Chinese Drywall Complaint Center immediately at 866-714-6466, or contact the group
via its web site at http://ChineseDrywall ComplaintCenter.com

(PRWEB) November 9, 2009 -- The Chinese Drywall Complaint Center is suggesting that homeowners who
might have confirmed Chinese drywall in their homes, check to see who made it. According to the group,"Knauf
Plasterboard Tianjin Co. Ltd., is one of the major manufacturersin the federal Chinese drywall litigation.
Apparently the company has made a one-time offer that homeowners who sign up for the omnibus class action by
Dec. 2 and show pictures or other proof that they have KPT drywall in their homes won't have to pay $15,000 to
serve the company in China through the Hague Convention, according to an order issued last Monday by U.S.
District Court Judge Eldon Fallon." Why is this such abig deal? The Chinese Drywall Complaint Center says,
"We think this could be a gigantic step forward for US homeowners, who have Knauf Plasterboard Tiangin ( a
type of Chinese drywall) in their homes." The group is saying "afederal judge in New Orleans opened a huge
window of opportunity last week, for US homeownersin Florida, Louisiana, Texas, Georgia, North Carolina,
South Carolina, Alabama, Virginia, Nevada, Arizona, California, or any other state, who have a specific type of
Chinese drywall called Knauf Plasterboard Tianjin, in their homes, or condominiums. The enormous problem for
usis, we need to get the word out, and make certain the homeowner is identified, and signed up before December
2nd 2009." The group is saying, it is of the utmost importance we get the word out to as many homeowners as
possible, who might have Knauf Plasterboard Tianjin in their homes-before the 12-2-2009 deadline.” For more
information please contact the Chinese Drywall Complaint Center at 866-714-6466, or contact the group viaits
web site at Http://ChineseDrywall ComplaintCenter.Com

According to the Associated Press, "the homebuilder Lennar is suing Knauf Plasterboard Tianjin over building
defects related to this product,” and WCI has admitted to using this product in their securities filings. The Chinese
Drywall Complaint Center is saying,"we are 100% positive toxic Chinese drywall isin all 50 US States. We have
found it without problem in the US Southeast, because we think high heat, combined with high thresholds of
humidity are the triggers, that set off the worst effects of toxic Chinese drywall. However, if you livein ahomein
Arizona, or California, or any US Western State-do not think for one second you are off the hook." The Chinese
Drywall Complaint Center is saying,"the easiest way to check to see if you have this type of drywall isto go to
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your attic, and see if Knauf Plasterboard Tianjin is written on the back of the drywall, (use extreme caution when
doing this---if you cannot do this because of physical limitations, see if afriend, or neighbor can help with this
inspection).” The group is saying the time lines are 2001 to 2008, we think Chinese drywall was used by small,
medium, and large national homebuilders throughout the US,especially in the US Southeast, Southwest &
Northwest. If you live in acommunity, that is known to have Knauf Plasterboard Tianjin (Knauf Chinese drywall)
please contact our group immediately at 866-714-6466," or contact the group viatheir web site at
Http://ChineseDrywall ComplaintCenter.Com

The Chinese Drywall Complaint Center is requesting that all possible toxic Chinese Drywall Victims share this
press rel ease with their friends, and neighbors. The group is saying, "If you miss the boat on this one, it could a
disaster. Take the time to see if you have this building product in your new home, or condominium (2001-2008)."
The group is also saying, "we are certain that more Chinese drywall came into US West Coast, than ever came
into Florida, or New Orleans, so for those of you on the US West Coast please check your attic." For more
information please contact the Chinese Drywall Complaint Center at 866-714-6466, or contact the group viaits
web site at Http://ChineseDrywall ComplaintCenter.Com

The Chinese Drywall Complaint Center is not alaw firm. If aconsumer wants a legal assessment of Judge
Fallon's ruling on Knauf Plasterboard Tiengen, they can contact the law firm Parker Waichman Alonso LLP at
1-800-529-4636, or at 239-390-1000.

i
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Contact Information

THOMASMARTIN

Americas Watchdog

Http://ChineseDrywall ComplaintCenter.Com
866-714-6466

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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AccuQuote Provides Three Reasons Why Stay at Home Moms Need Term Life
| nsurance

AccuQuote, a leading provider of term life insurance gquotes to people across the United Sates,
provides three reasons why stay at home moms should consider purchasing term life insurance,
especially in today's economic climate.

Wheseling, IL (PRWEB) November 9, 2009 — AccuQuote, aleader in providing term life insurance quotes to
people across the United States, provides three reasons why stay at home moms need term life insurance,
especialy in today’ s economic climate.

“Lifeinsuranceisn’'t just for the breadwinner of the family,” says Byron Udell, founder and CEO of AccuQuote.
“Stay at home moms are responsible for numerous daily tasks that would otherwise cost families thousands of
dollars extraa month if they paid a professional to do these services. An inexpensive life insurance policy can
help pay for these services if the stay at home mom is no longer around,” says Udell.

Udell suggests the following three reasons why stay at home moms need to consider purchasing aterm life
insurance policy:

1. Stay at home mom responsibilities are valuable — According to salary experts, stay at home moms would
make an average salary of $150,000 ayear for all of the services they provide for their families. Some of these
services include childcare, housekeeping and laundry. “1f you were to die today, make sure your family has the
additional finances necessary to pay for these services without your support,” says Udell.

2. Term lifeinsurance rates for woman are low —“Keep in mind that term life insurance rates are near historic
lows. And term rates are considerably |ess expensive for women because of their better overall health and longer
life expectancies. So with these low rates, there’ s no better time to protect your family’s financial future,” says
Udell.

3. Now more than ever — Udell suggests that buying term life insurance is more important than ever. “The
reality isthat families today don’t have the financial security that they once had. By purchasing term life
insurance policies for both parents, your family will have a better chance of surviving financialy if something
devastating were to happen,” he says.

Experts suggest purchasing aterm life insurance policy that is 10 to 15 times one’'s average salary. A stay at
home mom can average their annual salary by multiplying the average hourly wage of the task performed by how
many hours aday they perform that task.

About AccuQuote

AccuQuote helps consumers find the best values in term life insurance by combining instant online life insurance
quotes with the personal service of unbiased life insurance professionals that can help answer questions, identify
important issues, and make meaningful recommendations. The company offers consumers an extensive selection
of lifeinsurance options, including term life, whole life, and universal life, as well as selected annuities. The

Page 27/106

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.accuquote.com
http://www.accuquote.com/affordable-term-life-insurance.cfm
http://www.accuquote.com/life-insurance-company-policies.cfm
http://www.accuquote.com/free-life-insurance-quote.cfm
http://www.accuquote.com/free-life-insurance-quote.cfm
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

website has many handy insurance tools, including alife insurance needs calculator to help you figure out how
much to buy, a glossary that explains industry terminology, a collection of articles that cover the basics about life

insurance, and a blog which answer many questions about life insurance. For additional information or to get
guotes for cheap term life insurance, please call 1-888-314-4455.

i
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Contact Information
Denise Mancini
AccuQuote
http://www.accuguote.com
800-442-9899

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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hyperWALLET Launches Global Money Transfer Service for Canadian
Consumers and Credit Unions

Enables cost-effective online money transfers to bank accounts in over 30 countries worldwide

Vancouver, BC (PRWEB) November 9, 2009 -- hyperWALLET Systems, aleading provider of global payment
solutions, today announced the launch of a new online global money transfer service, targeted at Canadian
consumers and credit union members. The new service enables individuals to quickly, easily and cost-effectively
transfer funds electronically to international bank accounts in over 30 countries worldwide.

“When it comes to sending money internationally, we' re providing consumers with a convenient, secure and
fee-friendly alternative compared to traditional wire transfers, checks and remittance services’, states Lisa
Shields, CEO of hyperWALLET Systems Inc. “We're al'so opening up a new revenue stream for our financial
ingtitution partners without requiring additional capital investment, thanks to our platform'’s existing integration
with leading credit union online banking services.”

To access hyperWALLET’ s global money transfer service, Canadians can signup and get verified at
www.hyperwallet.com, or use the hyperWALLET link within their credit union's online banking website. Once
verified, individuals can fund their hyperWALLET account and transfer money to destination bank accountsin
over 30 countries worldwide, with many more countries slated for availability in the coming months. The average
cost of each funds transfer is only $7.00 CAD, well below the price of competing international remittance
services.

“Launching electronic global bank remittances in the Canadian market is only the first step, as we continue to
expand our global financia partner networks and implement innovative payment delivery options, such asviathe
mobile handset”, states Bill Crowley, VP of Product Development. “There isimmense opportunity for
innovation and service improvement in the international remittance market, and hyperWALLET can
cost-effectively solve global payment challenges which are of critical value to both businesses and consumers.
Financial institutions and mobile operators anywhere in the world can leverage our brandable technology and
turnkey compliance, settlement, and customer care services, to enable global money transfers for their
customers.”

About hyperWALLET

hyperWALLET delivers secure payment services to organizations who require a simplified way to access or
leverage the global financial network. Since 2000, we have become a leading provider of online and mobile
payments, international payments, card products and financial technology solutions to world-class customersin
Canada, the U.S. and internationally. With hundreds of customers (including more than 200 credit unions) that
touch millions of users, our clients span numerous sectors including financial services, business and government.
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Contact Information
Chris Silverson
hyperWALLET Systems Inc.
http://www.hyperwallet.com/contact.html
+1 (604) 482-0090

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Few Change Medicare Plans Each Year, But Three Times as Many Are
Considering a Changein 2010, Allsup Survey Finds

Only 5 percent of seniors have changed Medicare plans, 16 percent might this year; Cost
savings, better service and improved coverage among biggest drivers to change plans as
Medicare enrollment season nears

Belleville, Il (Vocus) November 9, 2009 -- While only 5 percent of seniors have changed their Medicare plan
since becoming eligible, three times as many (16 percent) report they are likely to or are considering switching
plansin 2010, according to an independent survey of seniors over 65. Allsup, a nationwide provider of Social
Security disability representation and Medicare services to seniors, commissioned the survey. Medicare annual
enrollment, when any Medicare-eligible person can switch plans, runs from Nov. 15 to Dec. 31.

The Allsup Medicare Advisor® Seniors Survey also found that only one in four seniors are very confident that
their Medicare coverage would be adequate if their health condition were to change.

“Many seniors are limiting themselves to the Medicare option they are familiar with— the one they already
have,” said Paul Gada. Gadais Allsup’s personal financial planning director and product manager for Allsup
Medicare Advisor, aMedicare plan selection service that helps people choose the most affordable and appropriate
plan for their specific healthcare needs.

“They may not be confident their plan can handle their changing needs. At the same time, they have a number of
different reasons as to why they’ re reluctant to make a change,” Gada said. “For example, many people find the
process of comparing Medicare plans too confusing and difficult, especially since there could be dozens
available.”

Barriers to Change
Four in five seniors say they’ ve not changed plans because they are satisfied with their current plan. However, for

those not satisfied, the most significant roadblocks are finding information, comparing plans and understanding
the different Medicare options.

One-third of these seniors (35 percent) say they have not changed plans because it is too confusing given the
many different Medicare options; 25 percent report it’ stoo hard to find information or to compare different plans,
according to the survey.

Concerns about keeping doctors and securing treatment also deterred seniors from changing Medicare plans. Ten
percent report they did not change plans because they were concerned a pre-existing condition would not be
covered under anew plan, and 5 percent were concerned the health provider they wanted to use would not be a
part of the new plan, according to the Allsup survey. Another 15 percent report they have not changed because
they have traditional Medicare with agroup health plan through aformer employer and 10 percent reported other
reasons, such as being unaware they could switch plans or believing they were unable to afford other options.
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“It can appear safer to stick with your existing Medicare plan because of some of these unknown factors,” Gada
said. “But there is a greater risk that—as your health changes and healthcare costs continue to rise—your current
plan won'’t provide what you need. Y ou may miss out on valuable benefits from re-evaluating your Medicare
options during annual enrollment season.”

Benefits for those Switching

Although only 5 percent of seniors surveyed have switched plans, the most common reasons for switching were
to save money and receive better service. Specifically, reasons for switching included the new plan:

e Cost less (4 of 10 respondents);

» Offered better service and customer support (3 of 10);

» Offered better prescription drug coverage (1 of 10); and

» Offered coverage for healthcare/procedures not covered under the old plan (1 of 10).

The Allsup survey also found that 25 percent of seniors report their health had declined since enrolling in
Medicare. One respondent noted, “1 am not exactly sure what is covered under my current package. As my health
declines, | would like to know what changes | am able to make.”

For seniors, changing health is an ongoing concern that places even more emphasis on Medicare annual
enrollment.

“During annual enrollment, you have avery important window to evaluate and make changes to your Medicare
coverage,” Gadasaid. “It’s particularly important to do so when your health condition changes to make sure you
have the best plan to support your new needs.”

Making Decisions with Limited Guidance

The Allsup Medicare Advisor Seniors Survey found most seniors have limited support in choosing Medicare
coverage or enrolling in aMedicare plan.

Two-thirds of respondents (67 percent) reported they select their Medicare plan with no help. Twenty-five
percent say they look for support from a spouse, adult child or other family member and 8 percent from others,
including their doctor, a Medicare office, friends or a financial advisor.

More than three in four seniors (76 percent) receive no support when it cameto enrolling in Medicare, while 13
percent receive support from afamily member and 11 percent from others, including social services and financial
advisors.

“Before retiring, most seniors looked to their employers' benefits administrators for help in selecting healthcare
coverage. Now, their health may be changing and good healthcare coverage is even more critical,” said Gada.
“However, they no longer have the support of their employer. Too many rely on their own limited knowledge,
rather than seeking experienced, objective support to make sure they receive the quality of coverage they need.”
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About the Survey

The Allsup Medicare Advisor Seniors Survey was atelephone survey of 200 individuals over 65 years of age
who had Medicare coverage. The survey was conducted between Sept. 18 and Oct. 2, 2009, by Ducker
Worldwide LLC, an independent market research firm based in Troy, Mich.

About Allsup

Allsup is a nationwide provider of Social Security disability, Medicare and workers' compensation services for
individuals, employers and insurance carriers. Celebrating its 25th anniversary in 2009, Allsup employs more than
600 professionals who deliver specialized services supporting people with disabilities and seniors so they may

lead lives that are as financially secure and as healthy as possible. The company is based in Belleville, 1ll., near St.
Louis.

For more information, visit www.Allsup.com.

The information provided is not intended as a substitute for legal or other professional services. Legal or other
expert assistance should be sought before making any decision that may affect your situation.

Contact:
Mary Jung
(773) 429-0940

Dan Allsup
(800) 854-1418 ext 5760

Editor’s Note: Details on the Allsup Medicare Advisor® Seniors Survey are available at
http://www.al | sup.com/portal §'4/AM A -Seni ors-Survey-Nov2009.pdf
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Contact Information
Mary Jung
Allsup
http://ama.allsup.com
(773) 429-0940

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Black Book ReportsITO Industry Ranks Highest in Overall Survey

Vendors offering comprehensive I TO (Application Services and Infrastructure Services) ranked
highest in the overall survey by clients. Banking & Capital Markets Industry clients showed
significant preference for vendors who are capable of offering more extensive service lines once
satisfied with initial applications projects.

New York City, NY (PRWEB) November 6, 2009-- The 2009 Black Book of Outsourcing client experience
survey investigated over 760 Technology and Application Outsourcing contracts held by 108 of the top suppliers
of Banking & Capital Markets Industry.

Key Findings:

- 91.4% of 2009 p