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New Survey Finds Americans Feel They Need Help With Romance; Marriott
Caribbean & Mexico Resorts Responds With “Cupid on Call”

New Program Designed to Help Guests Say “I Love You” ...or Maybe “I’m Sorry”

New York, New York (PRWEB) October 09, 2013 -- According to a new survey of more than 850 Americans
conducted by Marriott Caribbean & Mexico Resorts (www.paradisebymarriott.com), a majority feel that, when
it comes to love, they are more romantic than their partners but could still use a little help to spark passion in
their relationship.

The survey also found an overwhelming 92 percent of respondents agreeing that traveling as a couple provides
sparks in the relationship, however 51 percent felt they don’t plan amorous getaways often enough. More than
57 percent of respondents also lamented that, when it came to remembering anniversaries and special
occasions, their partner was more likely to be the forgetful one.

As a remedy, the collection of eight luxurious resorts in seven destinations across the Caribbean and Mexico
has developed “Cupid on Call”, a new “emergency romance program” designed to help even those most
romantically challenged spice up – or repair – their relationships. The program features a menu of love-
inspiring amenities available for purchase and delivery, including flowers, dinner on the beach, chocolate and
champagne upon arrival, and couples-themed spa treatments, as well as complimentary offerings such as
suggestions for the most romantic locations around the resort and destination. Add-on offerings at individual
resorts may include a selection of romantic greeting cards, choice of love poems and love-inspired music to
help set the mood.

According to Michelle Bozoki, director of marketing and eCommerce for Marriott and Caribbean and Latin
America Resorts, the “Cupid on Call” program is the antidote for those time-starved romantics who are trying
to find ways to reconnect.

“In today’s hectic, stress-filled world, couples are bombarded with so many distractions that they don’t always
find the time to be romantic. So we’ve created the ‘Cupid on Call’ program to help even the most affection-
starved couples feel like they are in a romance novel,” said Bozoki. “Essentially we are giving even the least
romantic and most forgetful partner the chance to make up for it while they are staying with us. Whether they
need to say ‘I love you’ or even ‘I’m sorry’ we’re here to help.”

Marriott Caribbean & Mexico Resorts’ “Cupid on Call” amenities are available now and will run throughout
2014. Guests wishing to take advantage of this program can alert hotel staff upon arrival or check within the
resort activities guide or the concierge desk for all available offerings.

According to Bozoki, the survey was originally designed to be a fun way to glean information on traveler
preferences but became an eye opener on how romantic the respondents perceived their partners -- and
themselves -- to be.

“It was interesting for us to see how many people felt they needed some assistance in planning for their
romantic holiday together,” said Bozoki. “It was also intriguing to see how they perceived their partner’s
attitude on romance. It became obvious that a little help would be appreciated.”
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Among the survey’s findings:
• 43 percent of travelers expressed interest in utilizing the help of a third party to plan romantic activities and
gestures on vacation.
• 50 percent agreed an ideal romantic date on vacation is taking in a beautiful sunset together on the beach.
• 57 percent of respondents believed they were more romantic than their partner.
• 48 percent said they were more likely to plan a romantic escape than their partner.
• 50 percent said taking in the sunset by the beach is an ideal romantic date on vacation.
• 43 percent reported flowers are the best way to say “I’m sorry”.
• “The Notebook” was voted most all-time romantic movie, closely followed by “Sleepless in Seattle” and the
classic, “Casablanca”.
• Frank Sinatra’s “The Way You Look Tonight” was deemed most romantic song, followed by “I Will Always
Love You” by Whitney Houston and Percy Sledge’s “When a Man Loves a Woman” at 24 percent.
• 43 percent voted Prince William and Kate Middleton as the ideal celebrity couple to double date with, out
ranking power houses Kim Kardashian and Kanye West, Ben Affleck and Jennifer Garner, Brad Pitt and
Angelina Jolie and Will and Jada Pinkett Smith.

The Marriott Caribbean & Mexico Resorts Collection includes:
• Aruba Marriott Resort & Stellaris Casino
• CasaMagna Marriott Cancun Resort
• CasaMagna Marriott Puerto Vallarta Resort & Spa
• Curaçao Marriott Beach Resort & Emerald Casino
• Frenchman’s Reef & Morning Star Marriott Beach Resort
• Grand Cayman Marriott Beach Resort
• JW Marriott Cancun Resort & Spa
• St. Kitts Marriott Resort & The Royal Beach Casino

To learn more about the “Cupid on Call” program, visit www.paradisebymarriott.com/cupid-on-call.

To book a vacation at any of the eight resorts, visit www.paradisebymarriott.com.

Marriott Caribbean & Mexico Resorts:
Marriott Caribbean & Mexico Resorts represents the region’s most luxurious resort properties, each complete
with chic accommodations, state-of-the-art amenities and stunning oceanfront locations. The Collection’s eight
Resorts situated throughout seven destinations in the Caribbean & Mexico share elevated standards of service,
style and reputation that are further magnified by participation in the portfolio. Formed in 1997, the Collection
brings a refined level of awareness to this exclusive Collection of full-service properties. For more information
please visit www.paradisebymarriott.com

Marriott International, Inc. (NYSE: MAR) is a leading lodging company based in Bethesda, Maryland, USA
with more than 3,700 properties in 73 countries and territories and reported revenues of over $12 billion in
fiscal year 2011. The company operates and franchises hotels and licenses vacation ownership resorts under 17
brands, including Marriott Hotels & Resorts, The Ritz-Carlton, JW Marriott, Bulgari, EDITION, Renaissance,
Autograph Collection, AC Hotels by Marriott, Courtyard, Fairfield Inn & Suites, SpringHill Suites, Residence
Inn, TownePlace Suites, Marriott Executive Apartments, Marriott Vacation Club, Grand Residences by
Marriott, and The Ritz-Carlton Destination Club. There are approximately 300,000 employees at headquarters,
managed and franchised properties. Marriott is consistently recognized as a top employer and for its superior
business operations, which it conducts based on five core values: put people first, pursue excellence, embrace
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change, act with integrity, and serve our world. Visit Marriott International, Inc. (NYSE: MAR) for company
information. For more information or reservations, please visit our website at www.marriott.com, and for the
latest company news, visit www.marriottnewscenter.com
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Contact Information
Hannah Nelson
Lou Hammond & Associates
http://www.paradisebymarriott.com
+1 (212) 891-0245

Online Web 2.0 Version
You can read the online version of this press release here.
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