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CarInsurance.com’s “Fuel YourFood Bank” Contest Lets Facebook Fans
Choose a Charity

Hunger is a year-round problem, but December is a cruel month for those with bare cupboards.
CarInsurance.com has pledged cash contributions to local food banks selected by Facebook
fans who vote in its “Fuel Your Food Bank” contest throughout December.

Foster City, CA (PRWEB) December 05, 2011 -- Last year 5.6 million U.S. households used community food
banks at least once, says the Feeding America network. These organizations welcome donations of time, food
and, above all, cash.

CarInsurance.com has announced it will donate $2,000 to local food banks: $1,000 to a major metropolitan-area
food bank, and $500 each to two food banks serving smaller population centers.

The website began hosting the “Fuel Your Food Bank” campaign on its Facebook pageon Dec. 1, where a
“like” for CarInsurance.com allows supporters to vote for their favorite food bank. Votingends Dec. 31.

In early January 2012, CarInsurance.comwill tally votes and send checks to the food banks in each category
with the most votes.

“Cash gives food banks the chance to buy fresh foods or the foods no one donates, or to take advantage of a
quick opportunity at the wholesale level,” says Des Toups, senior managing editor for CarInsurance.com. “A
food bank can turn these donations into thousands of meals.” Food banks can stretch every dollar by working
with food brokers, using volunteer labor and buying in bulk. Feeding America says it can supply 800 meals for
a donation of $100.

“We hope that people will contact their friends to drum up support for the work that’s being done in their
neighborhoods,” Toups says. “And simply knowing where the food bank is and how it operates might
encourage more support throughout the year.”

About CarInsurance.com

CarInsurance.com has been offering drivers expert advice about car insurance and how to shop for it since
2003. Using a combination of industry expertise and information drawn from thousands of online quotes
delivered without obligation each month, CarInsurance.com is a source for unbiased answers and data about
what consumers should expect from an insurance policy. The site lets consumers compare multiple car
insurance quotes online and purchase a policy online in minutes. CarInsurance.com is owned and operated by
QuinStreet, Inc. (NASDAQ: QNST), one of the largest Internet marketing and media companies in the world.
QuinStreet is committed to providing consumers and businesses with the information they need to research,
find and select the products, services and brands that best meet their needs. The company is a leader in visitor-
friendly marketing practices. For more information, please visit QuinStreet.com.
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Online Web 2.0 Version
You can read the online version of this press release here.
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