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Leslie DeeAnn, Trivani International Owner and Co-founder,Announces Low-
Cost Surgery Program Success

Leslie Dee Ann, Founder of Trivani Foundation, announces major success with their low-cost
surgery program.

Springville, UT (PRWEB) April 25, 2010 -- Leslie DeeAnn, owner and co-founder of the philanthropic network
marketing company Trivani International (http://www.trivani.com/), has just announced that the company’s
charitable arm, the Trivani Foundation, has funded more than 2,000 surgeries for impoverished people around
the globe. Trivani works with a network of medical equipment providers and doctors to facilitate cleft palate
surgeries, spinal braces and more for impoverished children in the Philippines, Cambodia and other countries.

“Unlike other medical relief programs, we work with local doctors and suppliers to not only provide surgeries
for next to nothing, but to give the patients the aftercare and supervision they need to recover,” Dee says. “Each
doctor donates every 25th surgery to our organization, which means that thousands of poor children are able to
get medical care and procedures that would normally be unavailable to them.”

The Trivani Foundation partners with other relief organizations and in-country managers to help impoverished
communities focus on capacity building, management, and leadership skills and create sustainable change.

Trivani International creates and markets a line of eco-friendly, toxin-free personal care products and uses a
significant portion of the sales revenue to fund the foundation’s humanitarian projects like school construction
and microfinance loans for small in-country businesses. The nonprofit Trivani Foundation has a broad presence
in Asia, Africa, and Latin American. The organization plans on expanding its philanthropic reach even further
this year.

Leslie DeeAnn says, “When I started this program, I wanted nothing more than to help people, especially
children, get care that was completely out of reach for them due to a lack of money or doctors. When you have
children with a cleft palate, for instance, they often become outcasts in their own village. With this program, we
not only erase that stigma, but give impoverished children a chance to live normal, healthy lives.”

About Trivani International
Trivani is the world’s first Purpose Marketing® company, using the power and profit of network marketing to
provide ongoing humanitarian aid around the world. Trivani’s unique business model consists of two distinct
but closely intertwined entities: Trivani International and the Trivani Foundation. This business model helps
Trivani fulfill its humanitarian goals through three main missions: Purpose, Health, and Prosperity.

Persons interested in learning more about the company can go to www.trivani.com. Persons interested in the
Trivani Foundation, a non-profit organization, and its humanitarian projects can go to
www.trivanifoundation.org.

Leslie DeeAnn is available for media interviews and special speaking engagements.

For more information contact:
J.Michael Palka
619-977-5022
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Contact Information
J.MICHAEL PALKA
Trivani International
http://www.trivani.com
619-977-5022

Online Web 2.0 Version
You can read the online version of this press release here.
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