
PRWeb ebooks - Another online visibility tool from PRWeb

7-Eleven® And Blip.tv Join Forces ToCreate The Branded Series '7-Eleven
Road TripRally'

World's largest convenience retailer launches web-based reality series following two teams as
they traverse the country, competing in daily challenges at local 7-Eleven stores

New York,NY (PRWEB) May 3, 2010 -- Next-generation television network blip.tv and 7-Eleven, Inc., today
announced the launch of 7-Eleven Road Trip Rally, a web-based reality series produced by blip.tv that will
follow two teams as they drive across the country, purchasing all of their daily needs including food and
gasoline exclusively at 7-Eleven® convenience stores and culminating at the Indianapolis Motor Speedway on
May 28. New episodes of their adventures and challenges will air daily on 711RoadTrip.com, while 7-Eleven
and partners, including Dr. Pepper, Planter's, Nabisco, Oscar Mayer and Nestlé Pure Life, will promote the
show through their own websites.

"The show provides a great opportunity to use the enthusiasm around auto racing and reality TV to reach fans
and appeal to new customers on the web," said Rita Bargerhuff, 7-Eleven's chief marketing officer. "We knew
the best way to get our point across would be through video. We've had great success with social media, so a
web series made perfect sense. Blip.tv truly understands the distributed web and they've been invaluable
throughout the development of this program."

Customers and racing fans can follow each team's progress, daily challenge competitions, and the comedic
drama of a cross-country road trip not only on 711roadtrip.com, but also through 7-Eleven's presence on
Facebook and Twitter.Viewers will also be able to keep track of each team as all tweets will be geo-tagged and
shared on an interactive map at 711RoadTrip.com.

Blip.tv will distribute the show to partner sites and platforms including iTunes, Yahoo! and AOL Video, TiVo,
Sony Bravia, VerizonFiOS and the Roku Digital Video Player. The show's final challenge will take place at
Indy, where drivers TonyKanaan and Danica Patrick from Andretti Autosport will announce the winners.

"7-Eleven is a brand that understands where its customers live and how to connect with them in an impactful
way," said Evan Gotlib, blip.tv's vice president of advertising sales. "We have always been and will continue to
remain focused on supporting and promoting quality, original web shows, and 7-Eleven Road Trip Rally is an
exciting addition to the blip.tv lineup."

San Francisco's Happy Little Guillotine (HLG) Films is working with blip.tv and 7-Eleven to produce, film and
edit all of the episodes airing on 7-Eleven Road Trip Rally. "It's incredibly energizing to work with companies
like 7-Eleven and blip.tv on this project," said YuriBaranovsky, one of the founders of HLG Films. "We're
independent show creators at HLG, first and foremost, and both companies allowed us to impart our expertise
and our vision while working to create a great series. Tome, this is the future of media; it's branded content
with purpose and high-entertainment value that will really draw in viewers."

More than 44,000 independent show creators (from scripted sitcoms and dramas to news magazines and how-to
shows) visit the blip.tv show creator dashboard every day to review their statistics, engage with their
communities of viewers, tweak settings and release new episodes. Together these shows serve more than 85
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million video views a month. Eighty-five percent of those video views are paired with targeted, direct-sold
advertising from brands like PepsiCo, Chevrolet, Samsung, AT&T,Samsung and Scion.

About blip.tv
Blip.tv's mission is to change media by making independent show production sustainable, scalable and
profitable. The company works with more than 50,000 independently produced Web shows - ranging from
sitcoms to dramas to how-to shows and everything in between - and provides them the services of scale they
need to be successful and sustainable. Blip.tv hosts and syndicates shows to iTunes, YouTube,Vimeo, AOL
Video, VerizonFiOS, TiVo,Sony Bravia, The Roku Digital Video Player, Facebook and elsewhere. Blip.tv
splits all advertising revenue with show creators 50/50. For more information about blip.tv please visit
http://blip.tv/.

About 7 Eleven, Inc.
7 Eleven, Inc. is the premier name and largest chain in the convenience retailing industry. Based in Dallas,
Texas, 7-Eleven operates, franchises or licenses close to 8,200 7-Eleven® stores in North America. Globally, 7-
Eleven operates, franchises or licenses more than 38,000 stores in 16 countries. During 2008, 7-Eleven stores
worldwide generated total sales of more than $53.7 billion. 7-Eleven has been honored by a number of
companies and organizations recently. Accolades include: #3 spot on Entrepreneur magazine's Franchise 500
list for 2009, #3 in Forbes magazine's Top 20 Franchises to Start, #3 among Top 100 Global Franchises by
Franchise Direct, #3 in Store Growth by Convenience Store News, #2 in Franchise Times Top 200 Franchise
Companies and #29 among Top 100 Chains in Food Service. In addition, Hispanic Magazine named 7-Eleven
in its Hispanic Corporate Top 100 Companies that provide the most opportunities to Hispanics. 7-Eleven
recently was selected by three diversity publications as a company offering the best career and franchisee
opportunities. 7-Eleven is franchising its stores in the U.S., and is expanding through organic growth,
acquisitions and its Business Conversion Program. In addition, the company received the 2009 Shopper-Centric
Marketing Innovation from Symphony IRI and the 2010 Retailer of the Year award from PL Buyer because of
the company's private-label brand program. Find out more online at www.7-Eleven.com.

Media Contacts:
Adam Isserlis, for blip.tv
(212) 843-8024

Margaret Chabris, 7-Eleven, Inc.
(972) 828-7285
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Contact Information
Adam Isserlis
Rubenstein Communications
http://711roadtrip.com/
212-843-8024

Online Web 2.0 Version
You can read the online version of this press release here.

http://www.prweb.com/disclaimer.htm
http://www.prweb.com
http://711roadtrip.com/
http://www.prweb.com/releases/bliptv/7Eleven/prweb3952984.htm

